MOM'S

Our Customers are Talking MEALS'
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2024 Mom’s Meals® Customer

o

Satisfaction Survey”

survey to gain insights on what our customers

think about us. We use their feedback to ensure Overa” ClienT SaTiSfaCﬁOn

we're fulfilling our mission of improving life

through better nutrition at home.
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Satisfaction with the Customer care Satisfaction with
delivery service satisfaction delivery box
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*Survey results based on responses from 1,000+ active customers.

momsmea lS .com | 8 6 6 . 71 6 . 3 2 5 7 'Of those who are very satisfied or satisfied with Mom’s Meals



